


ORIGIN

Crush to Save® was born after over 25 years of experience in Plastics
Espelt s.| where they were developing innovative and high standard
products. All this years of experience are making them work towards
afnew company philosophy based on creating new products to make
life easier.

At the same time, they control and optimize the productive resources
in order to protect the environment as much as possible.

Crush to Save® is the first of a wide range of products that help
solving problems. They are creating the research and development
department in order to solve, help and improve the recycling in
houses, public areas and in factories. This way all together we will be
able to preserve the environment. vacién del medio ambiente.
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OBJECTIVE

Crush to Save® believes in improving and preserving the environ-
ment that is around us on daily basis making easier the recyclingin a
society that uses a lot of plastic containers. At the same time, is
growing the need of being more careful with the environment.

A gesture that can change a lot of things.

As soon as we start using Crush to Save® we will be able to see the
benefits in the life cycle of a regular plastic bottle.

The increasing consumerism of plastic bottles per person plus the
management of its containers makes it a good combination for such
a product to come out to the market.

Crush to Save® brings improvements to the life cycle of a regular
bottle of water. It makes it more sustainable and reduces the CO2
emissions.
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REVOLUTIONARY

Crush to Save® was created by a group of engineers that were
looking for a reliable, solid, light, efficient and inexpensive product. It
crushes the bottles using the minimum effort in order to reduce the
space used, the transport and the time.
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TREND

The tendency of the packing brands is to design containers that after
they have been used, they can be crushed.

But due to the nature of the containers, sometimes is difficult or
impossible to crush them manually.

Crush to Save® takes this tendency to be able to solve the problem
and to improve the recycling of bottles.

We are in front of a product that is trendy right now and can solve the
problems with space at home, bars,etc. where the space has to be
normally optimized.

It improves the capacity of the yellow bin by three times and it helps
optimize the recollection of the bins.
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CRUSH TO SAVE®

Plastics Espelt S.L.
Av Lluis Companys s/n
Montblanc (C.P. 43400)

Tarragona - Espana

Tel.: (+34) 977 860 251
Mail: Info@crushtosave.com
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